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Highways – a long term strategy

Seven things customers want

1. A smooth journey

2. A predictable journey time

3. A seamless journey

4. A safe journey

5. A convenient journey

6. A network that gets us where we need to be

7. Run by someone who cares about our experience
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2.    A predictable journey time
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What does that mean for Highways England and DfT?

3.    A seamless journey
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4.   A safe journey
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What should the strategy be based on?

1. Knowledge + Expertise

2. Customer focus + Customer insight

3. Innovation + Continuous improvement

4. Collaboration + openness

5. Ranges and realism
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